
Study Guide  culips www.culips.com

These materials are created by the Culips team. Copyright © Culips (2024) Culips.com 
1 

Chatterbox #313 – K-trend 2024: What's Next from Korea? 

Episode description 

Andrew and Anna discuss trend predictions for 2024 in South Korea.They share their 
thoughts and talk about if these trends might apply to other parts of the world as well. Join 
in to practice your listening skills, improve your vocabulary, and learn something new 
along the way! 

Join the Culips Discord server: click here 

Articles referenced in this episode: 

• Key consumer trends for 2024

• Trend Korea 2024

Fun fact 

Have you ever heard about fads? Unlike a trend, a fad is something that’s very 
fashionable and popular, but only for a short period of time. For example, fidget spinners: 
they were so big about 10 years ago, but then everyone just forgot about them. Check out 
our Chatterbox episode #139 – Fads and trends to learn a bit more about fads! 

Expressions included in the study guide 

Ø My take on it

Ø To make the most of [something]

Ø Each to their own

Ø To take off

Ø A foot in the door

Ø Don't quote me on that

https://discord.gg/Bpxa85CFuc
https://shorturl.at/euFI9
https://shorturl.at/euFI9
https://shorturl.at/izSU9
https://esl.culips.com/2015/05/learn-from-natural-english-conversation-fads-and-trends/
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Transcript 

Note: The words and expressions that appear in bold text within the transcript are 
discussed in more detail in the Detailed Explanations section that follows the transcript. 
The transcript has been edited for clarity. 
 
 
Andrew:  Chatterbox episode number 313. "K-trend 2024: What's next from Korea?" 

Featuring Andrew, and Anna. So, Anna, what are we going to talk about in today's 

episode? 

 

Anna:  In today's episode, we're going to talk about five trend predictions coming from 

career in 2024. Along the way, Andrew and I will share our thoughts about them, and we'll 

discuss whether we think they'll be relevant to other areas of the world we're familiar with 

like the UK and Spain for me and Canada for Andrew. 

 

Andrew:  Yeah, and listeners, you can think of this as being a kind of two-part series that 

we're going to share with you here in Chatterbox to start the new year. And in this episode, 

we're going to talk about some future trend predictions coming out of Korea and then in 

the next Chatterbox episode, part two, we're going to talk about predictions for different 

trends for 2024 coming out of the USA. OK, Anna, let's get started with our main topic of 

conversation for today, which is talking about different predictions coming out of Korea for 

2024. And the trend predictions that we'll discuss here in this episode were made in a 

book called "Trend Korea." And as far as I know, this is a series and each year around the 

end of the year, they release a new book and, in that book, they make some predictions 

for what will happen in the following year. So, these predictions came out of this book, 

"Trend Korea," and it's written by a group of researchers from different universities here in 

South Korea. And so, this book, along with some reporting done around the release of the 

book, will be the foundation that we'll use to discuss the trend predictions.   

 

So Anna, we have five trend predictions to discuss and what I think we can do here in this 

episode is go through the trends one by one, we'll explain them briefly, and then I think it'll 
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be fun to just chat about them and discuss whether we think A) they're likely to come true 

or not, and B) if we think they'll be applicable to the other geographic situations that we're 

familiar with, like you're from the UK, Anna, but you live in Spain, and of course, I'm a 

Canadian, but I live here in South Korea. So, I'd like for us to talk about whether we think 

these trends will be a thing in 2024 in general, but then also if there'll be a thing in 2024 in 

the other countries that we're familiar with. So, let's get to the predictions then. And the 

first prediction is kind of an interesting name. And Anna, I don't know, this is something 

that I think is unique to Korea, but they're really creative when they have a concept that 

they want to title. And often, it's really weird. They don't use a Korean word for titling these 

kinds of concepts. They'll use a kind of English borrowing, which I think can be problematic 

sometimes because often English speakers can't understand what these English titles are 

that the Korean people make, but that's a topic for a different episode.  

So, let's get right to it. The first trend then is called “Homo-promptus.” Homo-promptus. 

And here homo, I think is like homo sapiens, talking about the species of humans. Homo-

promptus. And promptus is just, I think the word prompt with a kind of funny scientific 

sounding ending on it. So, it's talking about humans that prompt. And now why do humans 

need to prompt? Well, because these days there are so many different AI tools for creating 

lots of different things like writing text or coding or, you know, many, many things that you 

can use ChatGPT for or for prompting different AI tools to create art or music or video. 

Some of the things that we've talked about before on Chatterbox like deepfakes, right? We 

can prompt AI systems these days to create lots of different kinds of things. And so, this 

prediction for 2024 then is that humans will explore and continue to develop skills to 

interact with AI effectively, and that this will be a huge, huge, huge skill set for humans to 

have in the future. So, Anna, I'm wondering, what are your thoughts about this homo-

promptus? Do you think that this is an accurate prediction that this skill will be more and 

more useful in the future and more and more sought after in the future? 

 

Anna:  I think so. I know somebody who actually started a course recently, which was a 

course looking at how to use AI properly. And I thought, "Oh, that's really interesting." And 

I asked them, I said, "What's the most important thing that you've learned on the course so 
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far?" And they said, "You need to interact with it in a specific way. It's not like writing a 

question as if you would ask a person. There is a technique, there's a method that you can 

use to get it to work best for you." So, I absolutely think that this will be a trend in 2024. I 

think 2023 was like the rise of ChatGPT. And I think now in 2024, people are going to be 

like, "OK, how can I get this tool to work even better for me?" I also think that maybe 

there'll be even more niche AI tools in specific sectors as well that will probably come out 

of the woodwork, I don't know, in 2024. So, I definitely think this is a trend all over the 

place, not just in Spain or the UK or South Korea. I think it's going to be a trend all over the 

place. 

 

Andrew:  Yeah, I think you said that really well. And I completely agree. I think the 

manipulation of knowing how to use these different AI tools is going to be super key. And 

absolutely, it's a skill. And who knows, maybe we can even use these AI tools like 

ChatGPT to teach us how to become better prompters. I know that I've been 

experimenting a lot with ChatGPT, and I've actually used it to help me be better at 

prompting. So, it's kind of weird how that can work, but I think that this was a pretty easy 

prediction to make. I think this is definitely the future and everybody can see it from a mile 

away. And so, I think, yeah, this is a very accurate prediction in my opinion. Now, coupled 

with this homo-promptus prediction, there was another prediction made, which is related. 

So why don't we quickly talk about it? And that is human oversight over AI. This will be a 

really important thing in 2024, human oversight over AI. So, the prediction made in this 

"Trend Korea" book was that human oversight over AI applications is going to be super, 

super crucial. So many people are worried that AI is just going to completely take over 

everywhere and everything, right? But actually, they think it's not quite at this level yet. 

However, coupled with humans, so AI and humans working in tandem together, well, this 

is going to create the best results. So, we'll see an expansion of AI into many various 

different parts of our lives, but it can't just be fully AI yet. It has to be coupled with human 

oversight. So, I'm curious, Anna, what do you think about that? 

 



 Study Guide  culips www.culips.com  

 
 

 
These materials are created by the Culips team. Copyright © Culips (2024) Culips.com 

5 

Anna:  Sure. I mean, absolutely. It seems like that's something that people are talking 

about a lot is how humans and how we are going to, I say humans as if I'm not a human, 

but how we are all going to work with AI and how we are going to use that information. 

And also, there's that never ending question that people talk about with this topic, which is, 

you know, where does the information come from? What information is it giving me? 

Where is that information coming from? And having a critical eye about the information 

that you get back, because there is that sort of question of AI can give you the information, 

but then it's up to you as a person to take it with a pinch of salt and think, OK, well, is this 

what I need? Or maybe, OK, that's a good suggestion, but maybe there's something else 

that's missing here in the picture. So, I definitely think it's kind of coupled, as you said, with 

the trend before, which is I think just learning about how we actually just live and work with 

AI. So, I think that is the overall trend in short. I definitely think that's going to be a big part 

of 2024, just learning to live with it. How does it fit in our daily lives, our work lives, et 

cetera? 

 

Andrew:  You know, many people are very worried about AI resulting in the loss of jobs, 

but I could see this actually creating a new kind of job, some sort of AI specialist who is 

really great at prompting to get the results that are required or needed for, you know, 

whatever specific situation. Maybe a company could hire this kind of AI expert to do work 

for them. And then this person would also know what to look for. So, to make sure that the 

work is accurate and there are no errors in the output of the AI. Now, the problem with 

that, you might be creating one job and getting rid of 500 others, I don't know. But it's kind 

of interesting to see. I could see maybe in the future there being a window or an 

opportunity available for this kind of person. 

 

Anna:  Right. And I think there is something to be said for, of course, there's lots of jobs 

that never existed before, many years ago, that now are really commonplace. So, I think, 

of course, there is that fear and I think people always have that fear of the future, right? 

The unknown, like what's going to happen, that's a common thing throughout any time 

period ever. So, people are worried about what's going to happen, but who knows what's 
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going to happen in a few years. But things just change, and they move, and they adapt, 

and new jobs are created, old jobs are gotten rid of. So, it's kind of like the natural cycle of 

as things develop. But I mean, like you said, maybe there'll be people doing these special 

AI jobs and sounds pretty boring to me though. I don't know if I would like to do that job. 

So maybe the jobs won't be better. Maybe they won't be as interesting, but maybe they'll 

just be different. I don't know. That's my take on it. 
 

Andrew:  All right. Why don't we move on to the next trend prediction? This one is very 

interesting and I'm not sure if I like this one or not. I'm curious to hear your point of view on 

it, Anna, but let's introduce it first. It is "Hexagonal humans." Hexagonal humans. And that 

word hexagonal is not very frequent in English. So, let's break it down for our listeners. 

Hexagon is a shape that has six sides. So, it's a six-sided shape. And so, if you are a 

hexagonal human, then what this means is it describes individuals who are perfect or 

really, really excel in six different areas. And of course, remember everyone that this trend 

report is coming out of Korea. So, I think these represent Korean qualities or Korean 

ideals, maybe to be more specific. So, the six key areas on the hexagon are family 

background, wealth, appearance, occupation, educational background, and personality. 

And if you are a fully realized hexagonal human, then you will have good qualities in all of 

these six different areas. So, Anna, I don't know. Does this sound like a realistic thing that 

somebody could achieve becoming a hexagonal human? Or do you think people will 

idealize hexagonal humans in 2024? 

 

Anna:  When I read that trend, I thought it was interesting because the first thing when I 

read that, I was like, wow, that's a lot of pressure. It's like, OK, I've got to have the family 

background, the wealth, the appearance, the occupation. So, for me, I was like, that's not 

really a trend, I think is familiar to me. For example, in Spain, I wouldn't say that that type 

of trend of, you know, you have to be perfect in every single way. In fact, I think there is an 

opposite trend of, well, maybe not opposite, but that counters that, which is I'm fine the 

way I am. Now, I'm not saying that either one is better or worse. I'm just saying that there 

is that sort of narrative of I'm fine the way I am, you know, I'm perfect the way I am. But 
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yeah, when I read that, I thought, “Wow, that sounds like a lot of pressure to maintain that.” 

Or to have that, you know, these, the sides of the hexagon. And if I'm not a hexagon, if I'm 

a square, you know, that's it, I'm not going to meet the ideal. So, I read that, and I thought, 

wow, that sounds like a lot of pressure on individuals. And also, I think maybe people see 

others and they think, wow, they're a hexagonal human, they have everything figured out. 

But I would also say, maybe that's how it looks. Because everybody has a public persona 

or like a social media persona, that maybe looks like they're a hexagonal human, but 

everybody has their own problems. Everybody has their own things going on that people 

never see. So, I would also say that there's an element of that as well of like, is it really 

attainable to have all of these like six absolutely, you know, perfect? I don't know. That's 

what I thought, Andrew, when I sort of first read that, I wonder what you thought. 

 

Andrew:  Yeah, I thought that it seems like a very foreign concept to me, even though I've 

lived in South Korea for many years. As a Canadian, this seems like just really strange, 

because I think we value hard work and becoming your own person and achieving your 

own success. And it doesn't really matter about what your family background is. In fact, if 

you come from like a background that was underprivileged, or maybe you had a rough 

family upbringing, or you know, something like that, you have some tragedy in your early 

life and maybe your family is not there to support you, then we almost even think that 

that's more amazing. And we're like, "Wow, you had to overcome so much to find 

success." So, the family background for me especially seems like the most foreign of the 

concepts. Of course, we still do have that, right? Like we have the royal family in the UK, 

and there are certain children of presidents and stuff. There are people who have these 

rich family pedigrees, which are respected. But at the same time, I think that's not so 

important in the West. Of course, things like being rich and being beautiful and, you know, 

having a really great job and all of these things are also things that are valued in Canada 

and in Canadian society. But I don't think we think that we have to be perfect people to this 

extent. I don't think we're so focused on achieving these goals, but I don't know, maybe I'm 

wrong. Maybe in 2024 here, we'll see hexagonal humans appearing in Canada as well. 
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Anna:  Yeah, maybe. And I think coming back to what I said before, I actually think there's 

other trends in 2024 like taking care of yourself or celebrating the fact that you're not 

perfect and actually going with that rather than this, I have to meet all of these standards 

and expectations. So maybe yes, but I think there are some other trends in 2024 that are 

in a way opposed to that, or it's more about being who you are and celebrating that rather 

than meeting all these expectations. But I guess maybe that's a cultural difference as well. 

So, it's really, really interesting to hear about that trend actually, really interesting for me. 

 

Andrew:  Yeah, very interesting. And I think in part two, the next episode, when we talk 

about trends coming out of the USA, maybe we'll be able to get into that point a little bit 

more. So, let's put that thought on pause and just keep it in the background and listeners 

will come back to it in the next episode. But for now, how about we transition to trend 

prediction number three? And trend prediction number three is about how 2024 will see a 

more time-efficient society. Time-efficient society. So, this prediction is all about that there 

will be a shift in consumer perception of time from hours to minutes and seconds. So 

instead of hours being the- the main unit of counting time, people will be more focused on 

smaller amounts of time, like minutes and seconds. And this will result in a priority for time 

effectiveness over cost effectiveness. So really in that, you know, age-old debate, time or 

money, what is more valuable to you? This is going to see a more of a focus on time and 

time being more important to people than money. And I guess the basis for this prediction, 

as far as I know, and maybe I can speak to this a little bit since I do live in South Korea, is 

that people work really hard here and people are really busy and they put in long hours 

and they work hard, but they don't really have the time to play hard. And so, people are 

spending so many hours and so much of their time, you know, maybe not even in the 

office, but commuting to the office.  

 

And it was funny when we were reading the review, I think from Roger earlier at the top of 

the show, Anna, and you were like, "Oh my God, Roger, you're commuting for an hour." 

And in my head, when you said that, I was like, "Oh, an hour is not so bad!" Because for 

most people who work in Seoul, they actually... Well, I don't want to say most people, but 



 Study Guide  culips www.culips.com  

 
 

 
These materials are created by the Culips team. Copyright © Culips (2024) Culips.com 

9 

many, many people who work in Seoul don't actually live in Seoul and they commute. 

They live in one of the suburbs or one of the satellite cities and they commute into the city 

every day. And a one-hour commute time is just very standard and in fact, kind of enviable 

because I think there are probably hundreds of thousands or millions of people who have 

to commute for an hour and a half or two hours each day. And that's one way. So, you 

could imagine, you know, if you have to wake up super early in the morning, two-hour 

commute, work for, I don't know, nine, 10, 11 hours, and then another two-hour commute 

home, that doesn't leave you with much free time, right? You've just spent all of your day 

working or commuting and you have no free time left over. So, I think there's a mindset in 

many people, like, "What am I doing this for? I'm just working. I'm just this kind of slave to 

the job and I'm not enjoying my life. So, I'm accumulating some money maybe, but I have 

no time to spend that money or to enjoy myself." So, the time-efficient society here then is 

putting more of a focus on time and thinking like, "Hey, money's no good if you don't have 

any time to use it." And I don't know, Anna, what do you think about this prediction? 

 

Anna:  It's interesting because the way that I reacted, you're absolutely right because for 

me, because I work from home, the idea of commuting for an hour for me is like, "Oh my 

goodness, I can't imagine!" Because I get up and I go into my living room, and I start 

working. Or occasionally, if I have to do things face to face, but it's within the city. So, for 

me, the idea of commuting is kind of almost even disappeared. And if you said to me, 

"Anna, you have to commute for two hours every day." I'd be like, "Whoa, whoa." But like 

you said, actually, there's many people, and even in Madrid here in Spain, there's many 

people that come into Madrid that spend hours commuting every single day. So, I think 

there's always that push to make the most of their time. And I was reading about 

another thing in Korea, which I found really interesting about people wanting to take 

quarter days off or half days off, just trying to kind of maximize any kind of free time that 

they can. I thought that's really interesting because I like that idea because, you know, 

sometimes if you have a medical appointment or there's just something that you want to 

do, maybe you don't want to take the whole day off, but maybe you want to make the most 

of your time and take two hours off or just two and a half hours or a half day. And I thought 
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that's a really interesting trend. And I don't know whether that trend would fly somewhere 

like Spain right now because I think they have a slightly different working culture, but I 

thought that was a really interesting idea for how to make the most of your holiday time 

that you have allocated each year in a more time efficient way or a way that you want to 

spend it. So, I thought that was a really interesting trend that was in one of the articles that 

you sent me. 

 

Andrew:  Yeah, I think so too. And actually, it's funny to relate it back to the commuting 

talk that we were just having a second ago. I have a friend who took one of those micro 

days off, like I think a quarter day off. And the reason why he took the quarter day off the 

other day was because he didn't want to have to take the train in rush hour. So, he took 

the morning off so that he could take the train later in the day when it's not as packed, 

which is a little bit sad, right? 

 

Anna:  Yeah, but I get it. Who wants to be on a super busy train? But you have to, you 

have no choice. So, I kind of understand it. But yeah, it would be nice if maybe he was 

doing it to do something other than choosing the best train with less people on it. But each 
to their own, that's the point, right? You can choose how you want to take it. If you want 

to take that half day, I'm sure people in HR are like, "I don't want to have to manage 

people taking quarter days off and half days off and things like this." But I think that's a 

really interesting trend that maybe let's see how that trend goes in other places. 

 

Andrew:  Exactly. Very good. OK, let's move on to the next trend prediction, which is one 

about how people will spend their money and how businesses will market to consumers in 

2024. So, this trend is all about variable prices. And the prediction is that consumers in 

Korea are going to be more open-minded to varied pricing systems where prices are 

broken down into categories or segments, which allows for lower overall costs and 

additional charges for specific things. So, I think Anna, what this means, I heard it in 

reference to golf, talking about golf. Golf is really popular here in Korea these days. It's a 

huge trendy sport, but it's an expensive sport. And to go golfing at an actual golf course 
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can be really, really expensive and cost hundreds of dollars. And so, what most people do 

when they say they go golfing is they actually go to a video golf place and play kind of like 

screen golf with real golf clubs, but you hit up against a screen and it's kind of a virtual golf 

experience, which is pretty cool. But the idea here is that instead of maybe going golfing 

and golfing a full round of 18 holes, the golf course could offer a more affordable option, 

maybe like a six-hole round. So, you could still go to the golf course, you could still have 

the experience of golfing outside, but because it's so expensive to play the full 18 holes, 

well, then you could just play six holes. And that was how this concept was communicated 

and that we'd be seeing this kind of varied pricing for different services in many areas of 

the economy in the next year. 

 

Anna:  Yeah, it's interesting. I can't say that I've been very conscious of this variable 

pricing, for example, in Madrid or Spain. I mean, there are things where I noticed where 

they give you kind of different price options. I mean, it seems interesting. You know, the 

example you gave there about golf, like why not if it makes something like this sport, which 

is generally sometimes quite difficult to access or it's very expensive, as you said, so the 

cost tends to be quite a big barrier for people. I think, yeah, great. If we can break that 

down into segments and help people to experience it, but maybe not have the huge cost. 

And I think I'm all for it. I haven't seen that particularly here, but maybe it's just, I'm not 

conscious of it or I'm not sort of noticing it, but it seems like that would be a great thing to 

do is maybe you don't want to have all the aspects of a specific experience or a specific 

product. And you kind of want to pick and choose and personalize, I think as well is 

something that kind of popped up into my head there. You kind of want to personalize it for 

how it works for you. So yeah, I imagine that could be a trend that could take off in other 

places as well. Maybe it already is here. I'm just not as conscious of it because I, you 

know, maybe I don't notice it as much. I don't play golf, for example. So, I can't speak to 

the golf industry or golf playing industry here, but interesting trend. 

 

Andrew:  Yeah. I think one place that you can see it pretty easily is like Netflix, for 

example, if you sign up for a Netflix membership, they have like the cheapest tier, which 
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maybe I think you have to see some ads if you choose that tier, but the cost is lowest. And 

then they have like the standard tier and then they have premium tier and HD tier. And I 

don't know about all of their different options, but they have depending on what you want 

and the service that you're looking for, you can pay a different monthly amount for that 

service. So yeah, I think I've seen this a lot online, but it will be interesting to see if that 

makes the jump into brick-and-mortar stores and the physical world as well. And yeah, I 

think it could be a good option for a lot of things like just as a foot in the door, right? To 

use the golf example again, I also don't golf, but if I were to try golf, I think I would be 

intimidated to play a full 18-hole round of golf. Like that just seems like a lot. And if I suck 

and I'm terrible, then that could be a really embarrassing long day. So maybe just like 

getting your foot in the waters a little bit and playing six holes. Yeah, that seems- seems 

good to me. So, I'm looking forward to seeing if this becomes true or not. And I guess we'll 

just have to wait and see, time will tell. 

 

Anna:  Yeah. And I think looking at it from the other perspective as well for businesses, it 

allows them to get potentially different clients or more clients. And then there's obviously 

the psychology of pricing. So, if you have three prices, people will tend to pick the middle 

one. Whereas if you don't give people any options, so there's also, it must be beneficial for 

companies to do it like that as well. Otherwise, they wouldn't do it. So, there's also like, it 

benefits the consumer, but it's also beneficial. It must be. Otherwise, I guess they wouldn't 

employ these policies, right? So, I think there's also that element as well. Positive for the 

consumer, yes. But underneath that, it must be because it's beneficial for business and 

getting more customers and more clients or maybe higher paying customers as well. 

 

Andrew:  All right. With that said, let's move into our final trend that we'll look at for this 

episode. And this prediction is about a shift in gender roles, I suppose, especially here in 

South Korea, I think maybe to an extent in different places around the world, this has 

already occurred. But here in Korea, they are predicting that in 2024, they're predicting 

"Millennial hubbies." Millennial hubbies and a hubby is of course, sort of a nickname for a 

husband, right? A hubby. So millennial hubbies, what does this mean? Well, the prediction 
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says that a shift in gender roles will be observed with men breaking away from traditional 

norms and women pursuing careers. Both genders are increasingly involved in childcare 

and household chores. So yeah, I think from my perspective here, living in Korea, there is 

still more rigid gender roles with like the man goes to the office and the woman stays at 

home and raises the family, this kind of traditional gender division than maybe in other 

countries.  

 

Although I have to say, I don't see this too much in reality. I think most people these days 

are just hustling and everybody's working, but I have heard that there is a rise of like 

families where the guy, the husband is staying at home and raising the kids and the wife is 

the breadwinner going out to the office and earning money for the family. And I think what 

this prediction is hinting at is not so much that there will be more of this kind of thing. It's 

just that it will be more socially acceptable. I think maybe in the past, some guys would 

have felt uncomfortable in this kind of arrangement, but now it's becoming more and more 

acceptable, and guys don't have to feel ashamed or embarrassed if they're the ones 

staying at home raising the kids. And I even have some friends in this situation where the 

wife is going to the office and working, and the husband is at home doing the child raising. 

So yeah, I think it'll just be more and more accepted. And I think that's probably a good 

thing. Like, people shouldn't have to feel pressure about how they want to live their lives 

and how they want to raise their family. That's like that family's decision, right? Not 

society's decision. So, I'm all for this one, to be honest. 

 

Anna:  Yeah, I think this is a trend for me. It's a trend that's been spoken about for several 

years now about men potentially staying at home and women having more of a role in the 

workplace. I think, for example, here in Spain, they have recently in the past few years 

introduced some law and policy about equalizing paternity leave, for example. So now 

women and men both have the same amount of paternity leave. Don't quote me exactly 
on the specifics, but there have been some steps towards that. And I think that's great. I 

think that's a step in the right direction. I think young families should be supported. But I 

think, like you said, Andrew, what I see from my experience is more that actually it's that 
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both parents have to work. It's not necessary that one has to work or the other. It's that a 

lot of families, both the mum and dad are working, and they have to somehow organize 

childcare with family or nursery or kindergarten or whatever. So actually, that's what I see 

more of is like both families working and trying to kind of make it work and get childcare 

sorted out, which I can't imagine. I don't have children. So, if you're listening and you have 

children, you think, wow, it's probably something difficult to sort out. So that's kind of where 

I see it. I have to say, I agree with you. I don't see many, or I haven't heard of or met many 

people who are stay at home dads, which is another term that we use for that. But I think 

anything to make it easier for young families to have children, I think is a step in the right 

direction. 

 

Andrew:  Yes, especially here in South Korea, where the birth rate is extremely, extremely 

low. 

 

Anna:  Right. Sure. Yeah. We want to encourage people to have children, you know? 

 

Andrew:  Exactly. All right, Anna, we are going to continue our conversation here just for a 

few moments with some fun bonus content. I have three rapid-fire questions prepared that 

are related to the discussion that we had about these trend predictions coming out of 

Korea for 2024. And the first prediction that we talked about was homo-promptus. And so, 

I'm wondering, how comfortable are you with the idea of AI making an important decision 

in your life?  

 

Anna:  I think AI can be a really useful tool. I certainly wouldn't feel comfortable with it 

making decisions for me, but I think that it can definitely be a sounding board. Maybe if 

you want to ask it something or you want to get some information about something, like 

why not? But I think the important thing is to take it with a pinch of salt and actually apply, 

like be critical about what it's saying. And I think, you know, human intuition is what makes 

us different. If we weren't different, then there would be no need for us, you know? So, we 
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are different than robots we think in a different way. So, I think it's a tool that we can use to 

work alongside us. I don't know if that's what you feel as well, Andrew. 

 

Andrew:  Yeah. I love the idea of using all of these different AI tools that are available. As 

I mentioned earlier in the episode, I've been using them a lot and I'm learning a lot about 

them and they've been helpful for me in doing a lot of different tasks, even here at the 

podcast, speeding up a lot of the work that I do here at the podcast even. So, it's an 

awesome technological breakthrough and I think it's wonderful. But at the same time, I 

don't know if I would let it make an important decision for my life. Even recently, I had to 

arrange some travel plans and I heard that you could use ChatGPT to make travel plans 

for you and it could help you find a great deal on airplane tickets. So, I was super stoked to 

try it out and to see if it would work well. And it didn't really give me any good bargains at 

all. And in fact, I ended up finding a much cheaper price than it was offered through that 

service. So, I think, yeah, not yet. I'm not ready to sign over my life to AI yet. Maybe one 

day, but not now. 

 

Anna:  OK. Well, shall I move on to the rapid-fire question number two? 

 

Andrew:  Yeah, let's do it. 

 

Anna:  OK. So, Andrew, in your daily life, and this is talking about the idea of time 

efficiency that we mentioned before, in your daily life, do you prioritize time efficiency over 

cost effectiveness? And maybe if you could share an example of that, if you do. 

 

Andrew:  Hmm. I think it's case by case and day by day, and it depends how my day is 

going. But in general, I think I'm sort of cheap and I'd rather save money than save time. 

And an example of that is last week I had to meet my friends and I was running late, and I 

thought there are only two ways that I could make it to meet my friends in time. One was 

taking a taxi, which would be expensive, and one would be riding my bike, which would be 

free. And so, I decided just to ride my bike. Now that was much cheaper, so I saved the 
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money and it was also much more fun, but it wasn't as fast. I was still like a little bit late in 

the end.  And I also have to say, my friends were like, "Why didn't you just take a taxi?" 

Like they all thought I was crazy for not taking the taxi. They all would have taken the taxi 

in that situation. But I was like, it just seems like such a waste when I can do it myself. I 

don't know. Like I said, it's case by case. It depends on my schedule and what I need to fit 

into my day. What about you, Anna? 

 
Anna:  OK. So, I'm more the opposite because money is time. One of the things I love 

about my smartwatch is the timer. So, I actually time different sections of my day. So, I'm 

like, I'm going to read for 10 minutes, and I put it and then it vibrates when I finish my 10 

minutes. So, I'm really big about that. And a good example for me, like your taxi one is 

there's a museum near my house and every Sunday they have a free day where you can 

go and visit the museum for free. But because it's free, there's always a huge queue. But 

I'm like, I would rather pay and have no queue than queue and not pay. I hate queuing. 

Like I really hate it. Like it, for me, it's a waste of time. So, anything I can do to avoid 

queuing, I'm like, perfect. Even if it's free, I would rather pay full price and not queue. So, I 

may be a little bit different, but I agree. It's a case-by-case basis, but I really value time, 

making the most of my time rather than necessarily if something's free or not. But it 

depends on the thing, right? I guess there's obviously a limit of that. If something's free, I'm 

like, well, I'm going to wait for it, no problem. But if it's not too expensive, I would probably 

normally just be like, oh, I'll just pay for it and I'll just go when there's no queue. 

 

Andrew:  Right, right. Well, I think in that kind of situation, like you mentioned, an 

experience like going to a museum or gallery, if there are tons of people there, even if it's 

free, then it's going to ruin the experience and it ends up being a waste of time, right? And 

so, you might save money, but then you just wasted your time. And I would rather pay 

money than waste time. I think wasting time is the worst. So, in that kind of situation, I'm 

totally with you. I'd rather pay and just go see it when it's like calm and you don't have to 

wait in line. Yeah, absolutely. 
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Anna:  Yeah, I don't know if any of you guys have been to Madrid and you've been to the 

Prado Museum, but the Prado Museum has something similar on a Sunday. It's free, but 

it's full of people. You just think I would rather pay and go when there's nobody and there's 

no queue. 

 

Andrew:  You know what? My wife and I actually went there, and we waited in that line 

because we didn't know it was free that day. We were just planning to go. And then we're 

like, why are all these people waiting in that line? And it was a huge line, like, guys, 

ridiculous line. It was still good, but yeah, I think looking back at it now, it probably would 

have been better to not wait in that line. We were in there for at least two hours waiting just 

to get in. All right, rapid-fire question number three. Anna, we talked about the hexagonal-

human concept. I'm wondering either in your social circle, and if it's somebody that you 

know personally, you don't have to mention their name or anything, but social circle or just 

in the world, like in celebrities or anybody in the world, can you even think of somebody 

that fits the description of a hexagonal human? I've been racking my brain trying to think of 

somebody. And of course, I can think of some people who are very well educated or very 

talented, but maybe they're not the most beautiful. Or I can think of really beautiful people, 

but they're kind of not the most educated. I'm having a hard time thinking of somebody 

who fits all six categories. Were you able to think of anyone? 

 

Anna:  I mean, there's people that if, for example, I'm using social media, there's people 

that project that they have, "Oh, I have a lovely family. I love all my family. Oh, I'm really 

rich and I'm super beautiful." I mean, they don't say that explicitly, but that's the image that 

they're giving off, right? I think it comes back to what I said before when we were 

discussing it. It's like people might give the impression and that's the outer thing that you 

see is this, "Wow, this person has everything together. They have the family, they have the 

wealth, they have the beauty." But underneath that, there's things that we never ever see 

that people don't put on social media or they don't want to. Because remember, it's like a 

highlight reel, social media. Nobody's going to put on there something about the 

challenges or the struggles that we have. Although that is maybe a trend that's coming out 
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as people are being more realistic about that. But anyway, nobody's perfect. And I think 

that, sort of, comes back to, you know, that's an age-old expression of nobody's perfect, 

everybody has their own things. So, I can't think of anybody that I personally think is a 

hexagonal human, but I think it's because you don't really know everything about people 

normally. And there's always things that are there underneath the scenes. But it's certainly 

what people project on things like social media. People are like, "Wow, all these people 

have the perfect lives. They are the perfect people." And, you know, then it makes you feel 

bad that you don't meet that standard. So, I don't know, I don't know anyone that's a 

hexagonal human. I'm certainly not. And I don't think anybody really is, you know? 

Nobody's perfect, right? 

 

Andrew:  Yeah. Or the perfect hexagonal human exists, but their personality is very 

humble because they have a perfect personality. And that means that they're not on social 

media bragging about themselves. So, we can't see them. So, they might be out there, but 

they're hiding somewhere. I'm not sure. All right. I think we'll wrap things up for this 

episode, everyone. So, we hope that you enjoyed it. Take care, and we'll talk to you next 

time. Bye-bye.  

 

Anna:  Bye.  

 

Andrew:  That brings us to the end of this lesson. Talk to you next time. Bye. 
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Detailed Explanations 

My take on it 
Expression, informal 

In this episode, Andrew mentions that despite all the concerns about AI causing loss of 
jobs, he believes that it will create new jobs. In response to that, Anna says that this kind 
of job sounds boring to her, and then adds, “That’s my take on it.” 

My take on it is an expression we use when we express our opinion on a topic. When 
someone says, “That’s my take on it”, it means they’re sharing their personal thoughts 
about something, and they understand that someone might disagree with them. 

This expression is usually used either before or after sharing your perspective on 
something. Adding this phrase helps you sound more friendly and open to other opinions. 
It’s a good way to introduce your opinion without imposing it on anyone. 

For example, if you’re discussing a movie with your friends, and you didn’t really like it, 
after sharing your feelings about it, you could say, “That’s just my take on it”. Alternatively, 
you can start by using this phrase. In this case, you might say something like, “Here’s my 
take on it: I thought it was kind of boring.” 

Another common way to use this phrase is in the question “What’s your take on it?”. This 
is a great way to ask someone for their opinion, for instance, when you’re talking about a 
new project idea with a colleague. 

Overall, “my take on it” is a useful expression used for sharing opinions in a respectful way 
and encouraging others to share theirs. 

Here are a couple more examples with my take on it: 

Julie:  I bought the book you mentioned last week, the one about finances. 

Ed:  Great! Let me know when you’ve finished reading. I’d love to hear your take on it! 

 

Justin:  ChatGPT is such an awesome tool! I can’t imagine how I lived without it. 

Linda:  Honestly, I don’t feel comfortable using AI. Feels like people rely on it too much 
and don’t really think anymore. That’s just my take on it. 



 Study Guide  culips www.culips.com  

 
 

 
These materials are created by the Culips team. Copyright © Culips (2024) Culips.com 

20 

To make the most of [something] 
Phrase 

When discussing trend prediction number three, the concept of a more time-efficient 
society, Andrew gives the example of people commuting to work in Seoul. Anna adds that 
she read about another trend in Korea, where people take half or quarter days off so they 
can make the most of their time. 

To make the most of [something] means to take full advantage of it. When someone 
makes the most of something, they use it to its full potential, trying to maximize the 
benefits and minimize waste.  

This expression is usually used when referring to limited and valuable resources, or rare 
and unique opportunities. In this episode, Anna talks about making the most of your time, 
which means using your time efficiently and organizing it in the best way possible.  

“To make the most of [something]” can be used in many different contexts, in both informal 
and professional settings. For example, if someone is planning to attend a networking 
event, they might say, “I’m going to make the most of this opportunity by connecting with 
as many people as I can.” 

Here are a couple more examples with to make the most of [something]: 

Sam:  Do you have to work this weekend? 

Stacy:  I thought I may have to, but we managed to finish our project ahead of time.  

Sam:  Awesome! How about we make the most of your time off and plan a weekend 
getaway? It’s been so long since you had a weekend off! 

Stacy:  Sounds great! I’d love to. 

 

Marcus:  I was thinking of buying an air frier. What do you say? 

Beth:  That’d be great! I’d say let’s wait until it’s on sale for Black Friday. Here, look, I’m 
making a list of all the things I want to buy. I’ll just add the air frier to the list. That way, we 
can make the most of the Black Friday deals and get great discounts! 

Marcus:  Great idea! 
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Each to their own 
Phrase 

In this episode, Andrew shares a story about a friend of his who took a quarter day off from 
work just to avoid taking the rush hour train. Anna agrees that it’s a bit sad because he 
could be doing something better with this free time rather than choosing the train with 
fewer people on it. She adds, “each to their own.” 

Each to their own is a phrase we use to express the idea that people have different 
preferences and opinions. When someone says, “each to their own”, it means that they 
acknowledge that others may disagree with them, and they’re perfectly fine with that. It’s 
like saying, “let’s agree to disagree.” 

This expression is a polite and respectful way to respond to someone if their opinion is 
different from yours and to show them that you accept differences without judgement. 

For instance, if your friend likes to eat out all the time, but you enjoy home-cooked meals, 
you might say, “Well, each to their own.” This means that there’s nothing wrong with the 
fact that you disagree about where to eat, it’s completely normal, and you respect your 
friend’s preferences, even though you don’t share them. 

Anna, since she’s British, uses the variation “each to their own,” while a slightly different 
version, “to each their own,” is more common in North American English. 

Here are a couple more examples with each to their own: 

Daniel:  I ran 10 miles today! I broke my own record. 

Olivia:  Impressive! Running isn’t really my thing, though. I prefer hiking, or swimming, or 
something like that. 

Daniel:  Well, to each their own! 

 

Josh:  I’m so happy to be back in the office! Working remotely was not easy. I could never 
properly concentrate. 

Sophie:  I was actually rather happy with that arrangement. Each to their own, I suppose. 
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To take off 
Phrasal verb 

In this episode, Andrew talks about the trend of variable pricing in Korea, where prices are 
broken down into categories or segments, using golf as an example. In response to that, 
Anna suggests that this trend could take off not just in Korea, but also in other places 
around the world. 

To take off is a phrasal verb that has multiple meanings. In this context, it means to start 
being popular or successful. When we say that something took off, it usually means a 
sudden and rapid increase in its popularity. This phrasal verb is often used when talking 
about ideas, careers, or businesses. 

For instance, if someone started a company, and within a short amount of time it becomes 
widely recognized and profitable, we can say that the company took off. Another example 
could be an unknown actor, who suddenly becomes well-known after starring in a hit 
movie and gets a lot of offers for other movies. You might say, “This actor’s career really 
took off after that movie!” 

People often say, “Took off like a rocket”, and it’s a great visual for this expression. Just 
like a rocket shooting up into the sky, when used figuratively, this phrasal verb expresses 
the idea of rapid growth and sudden success.   

Here are a couple more examples with to take off: 

Brandon:  I can’t believe my video has 5 million views already! 

Emily:  Wow, that's amazing! Did you think it would go viral when you posted it? 

Brandon:  Not at all! I just shared it for fun. I didn’t think it would take off like that! 

 

Nick:  So, Jenna, what do you do for a living? 

Jenna:  I used to work as an accountant in this small firm, but I always wanted to open my 
own bakery. I did it last year, and it really took off! I left my old job, but I’m still handling 
the financial stuff for my bakery. I enjoy it way more, though! 

Nick:  Way to go! Congratulations on making your dream come true! 
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A foot in the door 
Idiom 

When discussing the trend of variable pricing, Andrew uses Netflix and its tiered 
membership options as an example. He suggests that this idea could work for other 
activities, like playing a shorter round of golf. He says, “it could be a good option for a lot of 
things, like a foot in the door.”  

A foot in the door is an idiomatic expression that we use when talking about a small step 
towards something bigger. “To get your foot in the door” means to take the initial action 
that brings you closer to achieving your final goal. This idiom is commonly used in 
professional and personal contexts, when referring to opportunities, jobs, or relationships. 

In this episode, Andrew uses this expression when discussing the idea of offering people a 
more affordable option to get them interested in something new, and then eventually get 
them more involved. He uses golf as an example: playing a full 18-hole round might be too 
expensive and intimidating for someone new to golf, but playing six holes is more 
accessible and less overwhelming. It’s a better way to get people started. 

For example, imagine that you’re trying to enter a room, and the door is closing. If you 
manage to literally get your foot in the door, it gives you a chance to come inside. This is 
the imagery behind this expression. 

Andrew also uses a similar phrase “to get your foot in the waters”. It’s not a very common 
expression, but it’s a variation of the more common expression “to dip your toe in the 
water”, which means to start doing something new slowly and carefully. 

The expression “a foot in the door” is featured in Jeremy’s English Tips Episode #17: Get 
your foot in the door. Give it a listen to learn more about it. 

Here are a couple more examples with a foot in the door: 

Patrick:  I was thinking about how I could improve my cooking skills to become a chef one 
day. I think I’m going to apply for an apprenticeship at that restaurant downtown. 

Sheila:  That’s a great way to get your foot in the door! You’ve got to start somewhere. 

 

Nate:  I asked Holly out for coffee, and she said yes! 

Mary:  Nice! This might be a foot in the door for something more serious. Good luck 

https://esl.culips.com/2020/06/jeremys-english-tips-episode-17-get-your-foot-in-the-door/
https://esl.culips.com/2020/06/jeremys-english-tips-episode-17-get-your-foot-in-the-door/
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Don't quote me on that 
Expression, informal 

When discussing the trend related to a shift in gender roles, Anna mentions a new policy 
about equalizing paternity leave that was introduced in Spain. She says, “Don’t quote me 
exactly on the specifics, but there have been some steps towards that.” 

The expression Don’t quote me on that is used when a person is uncertain if what they’re 
saying is accurate. This expression serves as a warning, showing that a person doesn’t 
want to be responsible for the information they provided. It’s like saying, “don’t tell anyone 
I’ve said that, because I could be wrong.” 

This expression is used in situations where the information isn’t confirmed, so it’s not 
reliable. For instance, a colleague might say, “I’ve heard that someone is going to be fired 
today, but don’t quote me on that.” That means that they don’t know for sure if it’s true, so 
they don’t want to take responsibility in case it turns out to be incorrect. In this episode, 
Anna uses this expression because she isn’t entirely sure about the accuracy of the 
information she’s sharing.  

“Don’t quote me on that” can be used in various contexts: personal, work-related, or news-
related. However, it’s important to keep in mind that this phrase is informal, so it’s best to 
avoid it in academic and formal writing. 

Here are a couple more examples with Don't quote me on that: 

Rose:  Are you going to the concert with us? 

Rick:  I’d love to go! I just hope that I won’t have to stay late at work today. 

Rose:  I heard that if you wait long enough after the concert, the band comes out and you 
can take some photos and get their autographs. Don’t quote me on that, though. 

Rick:  No way! I’ll try my best to make it! 

 

Pam:  I’ve decided to quit drinking coffee. From now on, I’m just going to stick with tea. 

Roy:  I heard somewhere that there’s more caffeine in tea than coffee, but I’m not sure if 
it’s true, so don’t quote me on that. 
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Quiz 

1. If someone asks, “What’s your take on it?” what do they mean? 

a) They’re asking you to repeat what you’ve just said. 
b) They’re asking if you understand what they’ve said. 
c) They’re asking you how much money you spent. 
d) They’re asking you for your opinion on something. 

2. Which of the following is NOT a good synonym for the phrase “to make the most 
of [something]?” 

a) To take full advantage of something 
b) To suddenly become successful  
c) To use something to its full potential 
d) To get the best out of a situation 

3. Which of the following is a phrase that you can say if someone’s opinion is 
different from yours? 

a) To each their own 
b) To each that own 
c) To each their one 
d) To each their won 

4. What does “a foot in the door” mean? 

a) A problem 
b) An annoying person  
c) An initial step towards your goal 
d) An embarrassing moment 

5. True or false? When someone says, “Don't quote me on that”, it means that they 
don’t know for sure if what they’ve said is true.  

a) True 
b) False 
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Writing and Discussion Questions 

1. What’s your take on the trend predictions discussed in this episode? 

2. How do you make the most of your time in your daily life? 

3. Which of the trends that Andrew and Anna talked about could take off in your country? 
Which ones do you think are unlikely to take off? 

4. Can you share a personal experience where getting a foot in the door made a 
significant difference in your journey? 

5. How comfortable do you feel using AI tools? Do you feel like it’s important to say “don’t 
quote me on that” when sharing information that you learned from AI? 

 



 Study Guide  culips www.culips.com  

 
 

 
These materials are created by the Culips team. Copyright © Culips (2024) Culips.com 

27 

Quiz Answers 

1.d 2.b 3.a 4.c 5.a 
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